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1  Explain in detail the stages involved in the consumer 20
buying process with example.

OR
1 (A) Discuss the impact of information technology on 10
consumer behaviour.
(B) Explain the cross cultural factors influencing a 10

firm’s marketing strategies in abroad.

2 (A) Explain the impact of values and life style on 10
consumer behaviour.
(B) Discuss in detail the consumer perception. 10
OR
2 (A) Define groups and explains the reasons for group 10
formation.
(B) Define culture and subculture and explain their 10

features and influence on buying behaviour.

3 What is opinion leadership ? Discuss in detail the 15
characteristics of opinion leaders and explain the relationship
between opinion leadership and firm’s promotional strategy.

OR
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3  Explain in detail the consumer adoption and the barriers 15
to the adoption of an innovation.

4  Write a short note on any two : 15
(a) Economic man and passive man.
(b) Cognitive man and emotional man
() Models of consumer decision making

(d) Industrial buying behaviour and models.

MCC-002-002206 ] 3 [ 130/13 ]



